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N one of us is born knowing how 
to be a wife — it is a learned 

behavior. Sadly, many women are 
products of divorce or of conflict-
ridden marriages and thus have no 
roadmap for love. That’s the bad 
news. The good news is any woman 
can learn the art of love, regardless 
of her upbringing or circumstances. 
But to do so, she must first reject the 
cultural narratives all around us. 
  America has become a disposable 
society hell-bent on women’s 
independence from men and even 
children. Should you or I become 
unhappy or dissatisfied during the 
course of our marriage, the answer is 
clear: leave.
  Talk about sabotage! Who’s never 
unhappy or dissatisfied? What does it 

even mean to be 
happy? And 

why should 
b e c o m i n g 
a wife (or 
a husband, 

for that mat-
ter) guarantee 
one’s happi-

n e s s ? 
Y e t 
t h i s 

How To Be A Wife

directive — “Life’s too short, move 
on if you’re unhappy” — is pervasive 
and directed specifically to women. 
So much so women divorce perfectly 
good husbands.
  Our beliefs are an extension of the 
environment in which we have been 
raised. First we tell women to “never 
to depend on a man,” the implication 
being that men cannot be trusted 
and that marriage is a precarious 
institution. Then we insist biology 
isn’t real. We go on and on about 
gender equality, pitting the sexes 
against one another as if  life is a race 
and we are competing for the same 
exact life rather than complementary 
beings with individual needs and 
desires. 
  Finally, we tell women they’re 
perfect just the way they are, while 
we routinely vilify men. Men are 
always the ones who are expected to 
change, as if they have been defective 
since birth. When a wife is unhappy, 
the assumption is that her husband 
has failed in some way. No one ever 
asks the wife what she might do 
better, or differently, when it comes 
to the relationship.
  I’m not saying women are always 
to blame every time a marriage goes 

south. They are not. But female-
driven divorce did not result from 
an overnight deluge of deadbeat 
husbands. It resulted from the 
commonly held belief that women are 
not only superior to men, but are in 
fact better off without them. 
  A belief is a powerful thing; it 
can either limit or broaden your life. 
If you have absorbed the cultural 
messages about men and marriage, 
you have almost certainly brought a 
competitive edge to your relationship. 
If so, you must get rid of it. When 
you harbor this attitude, you make 
it impossible for a man to love you. 
And when he doesn’t, you, in turn, 
become resentful and angry. It’s a 
vicious cycle.
  To end it, some women seek help 
from marriage counselors. But all too 
often, these professionals echo the cul-
ture: leave if you’re unhappy! Again, 
more sabotage. Where’s the advice 
for women who are struggling with 
wife dom but who want to make the 
marriage work? Who will help them 
discern the difference between being 
unhappy and being unhappily mar-
ried?
  I’ve been a wife for more than 
twenty years. Not always a happy 
one, and never a perfect one. I was 
married once before in my twenties 
— four years, no kids — and have 
been remarried for almost 19 years 
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 Welcome to Eagle Forum Report, 
the monthly newsletter for members 
of Eagle Forum. For fifty years, the 
founder of Eagle Forum and my 
mother, Phyllis Schlafly, wrote The 
Phyllis Schlafly Report. She always 
bragged that her newsletter con-
tained more facts in fewer words. 
Eagle Forum is proud to continue 
her great work with our new monthly 
newsletter that is full of facts and no 
fluff. My mother said many times to 
me that the new name of the monthly 
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newsletter should be Eagle Forum 
Report, the successor to The Phyllis 
Schlafly Report. Eagle Forum is the 
publisher of Eagle Forum Report.
 Please consider becoming an 
Eagle Forum member, which includes 
a subscription to the monthly Eagle 
Forum Report. We welcome your 
comments.

 God bless you,
 Anne Schlafly Cori
 Chairman, Eagle Forum

(with two children). I am also a 
cultural critic. Over the past fifteen 
years, I have read hundreds of books, 
newspaper and magazine articles, 
scholarly papers, and blog posts on 
marriage and relationships, on work-
family conflict, and on feminism 
and gender politics. I have attended 
conferences, given speeches, and 
written five books about these issues 
and have received scores of emails 
from men and women across the 
country and beyond. 
  I don’t know everything, but this 
much I do know: the culture in which 
we live is designed to make women 
fail as wives. That’s why to get it right 
women must reject the narratives  
that they have been sold about men 
and marriage. They must replace the 
negative beliefs with positive ones.
  I know that sounds Pollyanna, but 
you’d be amazed what a simple shift 
in attitude can do. Here are four ideas 
to get you started:
Take divorce off the table. Live by 
the mantra ‘this too shall pass.’ Con-
flict is part of life; thus, all marriages 
will have multiple conflicts. When 
issues arise, stay focused on the prob-
lem and do not get mired in blame. 
This is more substantive than it seems, 
for the way you approach a con-
flict when you assume you and your 
spouse will be together ‘until death 
do us part’ is very different from the 
way you would approach it if you as-

sume you can leave. “The very option 
of being allowed to change our minds 
seems to increase the chances we will 
change our minds. When 
we can change our minds 
about decisions, we are 
less satisfied with them,” 
writes Barry Schwartz in 
The Paradox of Choice.
Reject the green grass 
syndrome. Assume you 
will never get everything 
you want all wrapped up 
in one man (just as men will not get 
everything they want wrapped up in 
one woman). No matter whom we 
end up with, there will always be 
something missing. Always. “Re-
search has shown that every happy, 
successful couple has approximate-
ly ten areas of ‘incompatibility’ or 
disagreement that they will never 
resolve . . . If we switch partners, 
we’ll just get ten new areas of dis-
agreement,” writes Diane Sollee of 
SmartMarriages.com. 
  According to a recent survey of 
1,000 married women, fifty percent 
— fifty percent! — of women have a 
“backup husband,” a man who serves 
as a Plan B in case their marriage fails. 
Not only does this attitude create a 
self-fulfilling prophecy — preparing 
for the death of your marriage will 
inevitably lead to its death — these 
women have simply conjured an 
image of a better life. Nothing about 

it is real. Thus, wives are comparing 
reality to fantasy.
Don’t expect to be happy all the 

time. Happy wives do not 
look or act like those depicted 
in 1950s films and television. 
You do not have to don a clean 
apron or have your hair just 
so, nor do you need to smile 
all the time. Sometimes happy 
wives are not happy, but that 
doesn’t mean that they are 
unhappily married. Life is 

a roller coaster: sometimes you’re 
happy, and sometimes you’re not. 
Smart wives enjoy the ride. They 
stay focused on what is rather than be 
allured by the what-ifs.
Take a more traditional view of 
marriage whether you work outside 
the home or not. Do not undermine 
your husband’s masculinity. Instead, 
emphasize your softer, more 
vulnerable side — and your more 
intuitive emotional skills — rather 
than charging at, or competing with, 
your husband at every turn. Trust his 
judgment rather than tell him what to 
do. Know when to speak up and when 
to shut up, not because you “know 
your place” but because sometimes 
silence is golden. Sometimes letting 
your husband take the lead can land 
you precisely where you want to be. 

  My advice above is countercul-
tural, I know, but it works.
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 A s a college president, I have 
often argued that ideas have 

consequences. For good or for ill, 
ideas matter. People are unavoidably 
blessed or cursed by their guiding 
principles — by the import of their 
ideas. In many ways, we inevitably 
do practice what we preach. “[That] 
thing a man does practically believe 
. . . the thing a man does practically 
lay to heart, and know for certain . . . 
is in all cases the primary thing for 
him, and creatively determines all 
the rest.” (Thomas Carlyle).
  I tend to wave a flag of danger 
and warn against bad ideas that cause 
bondage and dysfunction. Hedonism 
is an uncanny gift of deception and 
its destructive consequences of what 
M. Scott Peck called the “diabolical 
human mind.”
  Today, however, I would like to 
focus on the power of a good idea. 
Rather than bemoan the bad ideas, 
let’s champion an idea that bore its 
fruit over two hundred years ago on 
the streets of London. Its promoter 
was a young British Parliamentarian 
named William Wilberforce and here 
was his idea: God is God and we are 
not.
  Wilberforce be-
lieved that men were 
defined by God and 
not God by men. He 
challenged his culture 
for assuming it had 
the authority to de-
fine what was human 
and what was not. 
In the face of slavery as well as the 
exploitation of women and children, 
Wilberforce boldly and clearly said 
no individual had the right to define, 
or redefine, “a man” or delimit his 
or her moral worth and responsibili-

ty. Such things were God’s alone to 
judge.
  For two decades, Wilberforce 
fought tirelessly in the British Par-
liament for his idea. He was beaten 
back time and again. He was ridi-
culed. He was accused of econom-
ic treason. He was insulted. He 
was ostracized. His political career 
suffered and was all but lost. His 
influence waned and his voice was 
muffled. But he held fast to his idea. 
He relentlessly pursued it, defend-
ed it, and promoted it. He believed 
in its power. He boldly declared 
that he would not be silenced. He 
confronted the “corruption . . . of 
human nature” endemic in the polit-
ical system of his day and he called 
“vice and wickedness” by their true 
names. He refused to accept politi-
cally correct definitions of sin and 
contrasted the hubris of government 
with what he called the “humiliating 
language of true Christianity”, i.e. 
the call for personal repentance and 
moral responsibility.
  Wilberforce believed passionately 
in his worldview. He was confident 
in the only solution to the corruption 
rampant in his land, but he did not 

advocate imposing his 
views with force. To the 
contrary, he believed in 
the power of persuasion 
and the example of per-
sonal integrity. He wrote 
that Christians should 
“boldly assert the cause of 
Christ in an age when so 

many who bear the name of Christian 
are ashamed of Him.” Thus, he made 
it clear that his ideas would only pre-
vail if they were grounded in — and 
proven by — the lives of those who 
espoused them.

  Wilberforce concluded (knowing 
that he could commend belief but not 
command it) by saying: “The national 
difficulties we face result from the 
decline of religion and morality 
among us. I must confess equally 
boldly that my own solid hopes for 
the well-being of my country depend, 
not so much on her navies and armies 
. . . as on the persuasion that she still 
contains many who love and obey the 
Gospel of Christ. I believe that their 
prayers may yet prevail.”
  In the end, Wilberforce’s 
opponents were forced to concede 
the obvious: God defines a man and 
woman, and we do not. It was the 
victory of an idea, not one of political 
or military conquest (of “navies and 
armies”), but that of a good idea over 
a bad one. It was a victory of truth 
over lies; of freedom over slavery, of 
sanctification over sin.
  Ideas do indeed matter, and in 
this case we see the power of an idea 
lived out in humility, balanced with 
integrity, and measured with grace 
can indeed change the world. In 
his example, Wilberforce leaves us 
with the hope that in the midst of a 
culture that arrogantly declares, “We 
are as God! We can redefine right 
and wrong, marriage and morality 
and even male and female,” the 
“prayers of many who love and obey 
the Gospel of Christ . . . may yet 
prevail.”

Everett Piper
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Barbie vs. Godzilla: What’s Behind Gender Free Toys
By Chuck Colson, © 2017 by the Colson Center for Christian Worldview, reprinted from Breakpoint.org with permission.

L ondon’s most venerable toy 
store, Hamleys, underwent a 

make-over. The self-described “fin-
est toy shop in the world” did away 
with separate girls and boys sections 
and, instead, organized the store by 
types of toys. Pink and blue signs 
were replaced by red and white ones.
  Hamleys’ decision gave writer 
Peggy Orenstein the chance to 
ask the question “Should gender 
be systematically expunged from 
playthings?”
  When you put it that way, the 
obvious answer is “no.” In fact, 
the question is kind of ridiculous. 
After all, as Orenstein writes in 
the New York Times, by pre-school 
age, the differences between boys 
and girls is apparent when it comes 
to playing with toys: “girls prefer 
playthings that are pretty, exude 
‘harmony’ and allow them to tell a 
story,” while boys prefer to build 
things.
  The differences between the 
sexes go beyond 
their preferred 
activities to the 
way they play: 
“girls typically 
[cluster] in pairs 
or trios, [chat] 
together more 
than boys and 
[play] more co-
operatively.” Thus, 
companies like Lego 
are on solid scientific ground when 
they say that “In order to be gen-
der-fair . . . they have to be gen-
der-specific.”
  Issue resolved, right? No, 

unfortunately not. That’s because 
the issue of “expunging gender 
from playthings” is part of a larger 
political project. This project sees the 
blurring, if not eradication, of gender 
differences as the key to female 
equality.
  Earlier generations of feminists 
sought to eradicate formal, legal 
barriers to female equality. Their 
goal was a world where if a woman 
wanted to be, for example, a United 
States senator or a Fortune 500 
CEO, she was free to pursue her 
dreams.
  While some obstacles still remain, 
that world has largely come to pass. 
Yet, in some areas like politics and 
business, the feminists are still not 
happy.
  Why? They believe that women 
aren’t pursuing these opportunities 
because they still buy into traditional 
ideas about gender differences. The 
venom directed at stay-at-home moth-
ers is but one example of this thinking.

  More recently, this 
thinking has manifested 

itself in a backlash against 
prominent women 
who are consid-
ered too fem-
inine. Actress 

Zooey Deschanel 
is a favorite target 
of feminists who 
consider her too 

“girly” and, as such, a bad 
example for young women.
  Feminist courses in college 
teach that there is no difference be-
tween the sexes. Gender is simply a 
choice.

  It’s against the backdrop that talk 
about “ex-
p u n g i n g 
g e n d e r 
from play-
t h i n g s ” 
must be 
seen. The 
discussion 
isn’t real-
ly driven 
by science and it certainly isn’t driv-
en by the needs and well-being of 
young boys, who hardly figure in the 
discussion.
  It’s driven by a vision of what 
feminists believe young women should 
be aspiring to and what is necessary 
to achieve it: that is downplaying the 
differences between the sexes.
  This ideological agenda is cre-
ating great confusion among young 
people, and that is not helped by the 
political re-education lesson they 
get by walking into a toy store. Our 
daughters are already our sons’ equals 
in every way that matters, no matter 
what color they’re wearing.

  Editor’s Note: Whether it is the 
new film “Equal Means Equal,” or 
bills filed in state legislatures at-
tempting to ratify the Equal Rights 
Amendment 35 years after a dead-
line set by Congress expired, or the 
new Senate Joint Resolution 6 intro-
duced on January 20, 2017, by U.S. 
Senator Robert Menendez (D-NJ), 
your Eagle Forum will continue to 
defend Phyllis Schlafly’s legacy by 
defeating each and every attempt to 
resurrect the misnamed Equal Rights 
Amendment.


